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TOM TAT

Nhom tic gia dua vao mo hinh nghién ciru 2 yéu t6: i ro va nhan thirc chii quan. Mau nghién ciru dugc thu

thap thong qua khao sat truc tuyén véi thanh nién nong thon Ha Noi c6 tham gia mua sim truc tuyén (d6 tudi tir

18 dén 40). Sau khi loai bo cac phiéu khong hop 1¢, thu vé 304 phiéu dat chuén, nhom tic gia sir dung phuong

phap mo hinh phuong trinh cAu tric (SEM) dé do ludng su tac dong cta cac yéu td dén niém tin mua hang. Két

qua: cac bién dua vao déu tac dong dén bién niém tin, nhén thirc chl quan c6 tac dong cung chiéu voi niem tin,

trong khi d6 rui ro c6 tac dong nguoc chiéu. Tu day, cac nha kinh doanh s€ c6 hoach dinh chinh xac phat huy

yéu té 1am tang niém tin tic dong tich cuc dén y dinh mua hang ctia ngudi dan nong thon gitip ich cho viée ban

hang truc tuyén cua minh, gidm thi€u cdc yéu to rui ro tdc dong ngugc dén niém tin, cling nhu tang cudng céac

nhan thirc chii quan dé ra tang niém tin.

Tiwr khéa: nhén thirc chit quan, niém tin, rii ro, thanh nién néng thon.

1. PAT VAN PE

Bai viét nghién ciru vé cac yéu t6 anh
huéng dén niém tin cta thanh nién nong thon
Viét Nam (nguoi mua hang tryc tuyén) trong
thi truong thuong mai dién tir. Hién nay thi
truong thuong mai di€n tir nong thon Viét Nam
¢6 tiém ning vo cung 16n, thai do - niém tin - y
dinh cta nguoi tiéu dung nong thon trong mua
sam ngay cang dugc cac dich vu doanh nghiép
kinh doanh quan tim. Viéc tim hiéu niém tin
cua thanh nién nong thon Viét Nam duoc tién
hanh bang cach diéu tra ngudi tiéu dung théng
qua bang cau hoi hoac nhénbiét niém tin qua
nhung suy luan dinh lwong vé hanh vi mua
sam. C6 rat nhiéu nghién ciru tai nudc ngoai vé
dé tai thuong mai dién tir dé giai thich hanh vi
mua sdm truc tuyén cia ngudi tiéu dung, tuy
nhién hau nhu chwa c6 nghién ctru nao c6 thé
bao quat day du cac yéu td, ma chi tap trung
vao mot vai yéu td co ban nhu cac nghién ctiu
cua Koufaris [9], Pavlou [13], Mohammad [1 1]
Gagandeep va Gopal [4] Bén canh do 1a rat
nhiéu nghién ctu vé& niém tin mua sam truc
tuyen cia nguoi tiéu dung tai moi quoc gia
khéac nhau nhu An Do, Han Quéc, Trung Quéc,

Dai Loan, Malaysia. Trong cac nghién curu trén,

chua dé cap nhi€u dén cac van dé tao an toan
mang trong phat trién thuong mai di¢n tu.
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Nghién ctru nay duoc thyc hién song song
v6i nghién ctru vé ¥ dinh, thai d6 mua hang
tryc tuyén cua thanh nién nong thon Viét Nam.
Diém khac biét 10n nhat ciia bai viét nay 1a tap
trung hon vao d6i twong thanh nién nong thon
Viét Nam (dién hinh 13 thanh nién nong thén
Ha No§i) ma trudec do tai Viét Nam chua co
nghién ctru nao di sau vao ddi tuong nay.

2. PHUONG PHAP NGHIEN CUU
2.1. Co s& Iy thuyét
2.1.1.Chudn muc chii quan

Cac nghién ctru trudc day trong va ngoai
nude vé cac chuan myc chi quan tap trung vao
¥ dinh 1am viéc & d6 tudi 16n hon, mua sim
trye tuyén [1, 7, 10, 12, 17, 18]. Hau hét cac
nghién ctru vé& quy pham chi quan dugc trung
gian boi y dinh mua trude khi thuc hién mua
thuc té [3, 7, 10, 14]. Mot phat hién lién quan
ctia Jamil & Mat [7] dd dé xuét rang nhan thirc
chu quan khong anh huong dang ké dén viéc
mua hang thyc té qua internet nhung c6 anh
hudng sau sic dén ¥ dinh mua hang truc tuyén.
Chuan muc chi quan 13 yéu t6 c¢6 anh huong
16m thtr hai sau kiém soat hanh vi nhan thtrc dé
anh huong dén y dinh mua hang dé mua sim
tryc tuyén [12].

2.1.2. Cam nhan rui ro
Trong thuong mai dién tir, cdm nhan rui ro
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ctia khach hang c6 mdi quan hé ti 1& nghich véi
thai do cta ho dbi véi mot ctra hang 4o [8].
Mait khac, Hsin Chang & Wen Chen [6], da
chimg minh ring cam nhan rii ro ¢6 mdi quan
hé ti 18 nghich véi niém tin va ¥ dinh mua truc
tuyén.
2.1.3. Niém tin

Nhiing nghién ctru trudce day da chirng minh
rang niém tin 1a mot nhan t6 anh hudng rat 16n
dén y dinh va hanh vi nguoi tiéu dung trong ca
mua sim tryc tuyén va mua sim truyén thong
[2]. Su thiéu tin tuong di dwoc ghi nhan 1a mot
trong nhitng 1y do chinh ngan can nguoi tiéu
ding tham gia thuong mai dién t [19]. Niém
tin cua ngudi mua vao nguodi ban cang cao
cang tac dong tich cuc dén thai do cua ho [15].
2.2. Gia thuyét va mé hinh nghién ciru
2.2.1. Gid thuyét nghién ciru

Tir cac 1ap luan trén, bai viét gia thuyét rang:

H1: Thai d6 cta nguoi tiéu ding ddi véi
mua sdm truc tuyén c6 anh hudng tich cuc dén
y dinh mua truc tuyén cua ho.

H2: Chuan muc chu quan cia ngudi tiéu
ding anh hudng tich cyc dén y dinh mua truc
tuyén cta ho.

H3: Chuan muc chu quan cia ngudi tiéu
dung c6 anh huong tich cuc dén thai d6 cua ho
d6i v6i mua sim tryc tuyén.

H4: Chuan muyc chii quan ciia nguoi tiéu
ding c6 anh hudng tich cuc dén niém tin cua

Niém Tin

ngudi mua trong mua sam truc tuyén.

H5: Nhan thtc kiém soat hanh vi ctia nguoi
tiéu dung céanh huong tich cuc dén ¥ dinh
mua truc tuyén cia ho.

H6: Nhan thirc kiém soat hanh vi ciia nguoi
tiéu dung coéanh huodng tich cuc dén thai do cua
ho d6i v&i mua sim truc myén.

H7: Niém tin ciia ngudi tiéu ding vao mot
trang web ban hang truc tuyén anh hudng tich
cuc dén y dinh mua sam truc myén cua ho.

H8: Cam nhan rui ro c¢6 tac dong ti€u cuc
dén y dinh mua tryc tuyén.

H9: Cam nhan rui ro c6 tac dong ti€u cuyc
dén thai do cua ngudi tiéu dung d6i voi mua
sam truc tuyén.

H10: Cam nhén rui ro ¢6 tac dong tiéu cuc
dén niém tin cua ngudi tidu dung trong mua
sam truc tuyén.

H11: Cam nhén vé tinh hitu ich anh huong
tich cuc dén thai do ddi véi mua sim truc
tuyén.

H12: Cam nhan vé tinh d& st dung anh
huong tich cuc dén thai do ddi v6i mua sim
tryc tuyén.

H13: Su phu hop giita mua sim truc tuyén
va phong cach sdng cia nguoi tiéu dung co
anh huong tich cuc dén thai d6 cua ho ddi véi
mua sim truc myén.

2.2.2. M6 hinh nghién ciru
M6 hinh nghién ctru dugc trinh bay tai Hinh 1.
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Hinh 1. M6 hinh nghién ctru dé xuit tong hop
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2.3. Phwong phap nghién ctru
2.3.1. Dir li¢u

Dbi tuong nghién ctru 12 nguoi tiéu ding
d6 tudi tir 18 dén 40 tudi dang sinh sdng tai
cac khu vyc nong thon Ha Noi, céac ddi tuong
ndy c6 str dung internet. Do viéc chdp nhan
mua sim tr mot kénh truc tuyén la mot qua
trinh gdm hai budc, chdp nhan st dung
internet 12 budc dau tién va mua sim 1a bude
thtr hai. Do anh huong cua dai dich Covid - 19
nén viée tiép can truc tiép cac khach hang la
rit kho khian. Do d6, nghién ctu st dung

phuong phap khao sat truc tuyén. Bang hoi
duoc thiét ké trén cong cu cia Google
(Google Docs) va duoc giri t6i doi tuong diéu
tra thong qua cc cong cu truc tuyén nhu thu
dién tr, mang xa hdi Facebook. Thu dugc 352
phiéu tra 16i. Tat ca cac phiéu tra 10i nay déu
duoc dua vao xu ly dit liéu cai dat cac ché do
ma ngudi dugce hoi khong thé gui phiéu tra 10
khi thiéu thong tin. Sau khi kiém tra lai theo
cac yéu cau vé khu vuc sdng va do tudi thu
duoc 304 phiéu dap ing yéu cau nghién ciru,
s6 liéu nghién ctru dugc thong ké tai Bang 1.

Bang 1. S6 liéu thong ké sau diéu tra dap ing yéu ciu nghién ciru

Bién S6 lwong Ti1é N (%)
L Nam 108 35,5
Gioi tinh No 196 645
Cong chtrc, nhan vién vin phong 96 31,6
Lam nong 56 18,4
Nghé nghiép Kinh doanh 78 257
Tu do 74 243
, > Trung hoc phd théng 211 69,4
Hoc van -
<= Trung hoc pho thong 93 30,6
.. 18-30 205 67,4
Tuot 3140 99 32,6
. > 5 tri¢u 132 43,4
Thu nhp tir 5 tridu tré xudng 172 56,6

2.3.2. Phwong phadp phan tich

D@ li¢u sau khi thu thap dugc danh gia
CMB-Common method bias, do ludng tinh don
hudéng va do phu hop cua mo hinh trong phan
tich nhan t6 khang dinh, kham pha so bo
(EFA), kiém dinh d6 tin cdy, kiém dinh d6 hoi
tu va do phan biét bang phuong sai trong
Model Validity Measures (CFA), tat ca cic
danh gia déu nay dam bao phu hop.Trong bai
viét tap trung chii yéu di phan tich cac gia tri
do luong sy tac dong cua cac yéu to dén niém
tin bang mo hinh SEM, kiém dinh do phu hop
cia md hinh véi dir lidu thi truong bang
Bootstrap. Bén canh d6 nghién ctru ciing xem

xét su tac dong cuia thu nhap va gidi tinh dén
cac két qua ude luong bang mé hinh ciu tric
da nhém. Cong cu hd trg phan tich SPSS
phién ban 25 ~AMOS phién ban 24 cua IBM.
3. KET QUA VA THAO LUAN
3.1. Kiém dinh CBM

Dbi voi nghién ciru ding phuong phéap khao
st truc tuyén dé thu thap thong tin c¢6 thé dan
dén s6 lieu bi thdi phong hodc sai léch
Common method bias (CMB) dé kiém tra
CBM téc gia sit dung phuong phédp phan tich
don nhan t6 ctia Harman, trong do tit ca cac
muc (do luong cac bién tiém an) dugc tai vao
mot yéu td chung,
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Bang 2. Kiém dinh CBM

Total Variance Explained

Initial Eigenvalues

Extraction Sums of Squared Loadings

Factor Total % of Variance Cumulative % Total % of Variance Cumulative %
1 9.802 28,005 28,005 9.148 26,136 26,136
2 4.008 11,453 39,457
3 3.255 9,300 48,757
4 2.905 8,299 57,056

Phuong phép chiét xuét: Principal Axis Factoring.

(Can cwr nguyén ban theo so liéu sau trich xudt phan mém xuw 1y).

Néu tong phuong sai cho mot yéu td duy
nhit nho hon 50%, diéu d6 cho thdy CMB
khong anh huéng két qua dén dir liu. Két qua
phan tich don nhén t6 cho thiy tong % phuong

sal = 26,136% < 50% nén dir li€u thu thap
duoc 1a dam bao (Bang 2).
3.2. Phan tich EFA

Bang 3. Kiém dinh KMO

Bartlett's Test of Sphericity

Do lwong tinh thich hop cia viée iy miu 906
Approx. Chi-Square 7137.823

df 666

Sig. .000

(Can cir nguyén ban theo so liéu sau trich xuat phan mém xu 1y).

Két qua phan tich nhan t6 kham khéa cho
thdy hé s6 KMO (Bang 3) trong kiém dinh
Bartlett's = 0,906 > 0,5; va muc y nghia ctia nd
(Sig < 0,001) do d6 phuong phap phan tich
nhan t6 kham pha 1a phu hop. Bén canh d6 véi
cac bién quan sat cua bién doc lap dua vao
phan tich rat ra dugc 8 bién chinh, c6 tong %
phuong sai trich 1a 70,23%. Céc bién chinh
duogc tao thanh 13 niém tin, thai do, rdi ro, kiém
soat hanh vi, chuan muc chu quan, tinh hiru
ich, tinh dé sir dung, tinh phu hgp, cac thanh
phan tai nhan t6 cta 8 bién trén déu > 0,5.

3.3. Phan tich CFA
3.3.1. Tinh don huong

Theo Hair va cong su [5], mic d§ phu hop
ctua mo hinh véi dir li¢u thi truong cho ching
ta diéu kién can va du dé cho tap bién quan sat
dat duoc tinh don hudng, trir truong hop céc
sai sO clia cac bién quan sat c6 tuong quan véi
nhau. Pé do ludng mirc d6 phu hop voi thong
tin thi truong, nguoi ta thuong st dung: Chi-
square (CMIN), Chi-square diéu chinh theo
bac tu do (CMIN/Af); chi sé thich hop tdt
(GFI- Good of Fitness Index); chi s6 thich hop
so sanh (CFI- Comparative Fit Index); chi s

Tucker va Lewis (TLI-Tucker & Lewis Index);
chi s6 RMSEA (Root Mean Square Error
Approximation).

Mo hinh duoc xem la thich hop vai dit liéu
thi truong néu kiém dinh Chi- square c6 P—
value > 0,05; CMIN/df =< 2, mot s6 truong
hop CMIN/Af ¢6 thé =< 3; GFL, TLI, CFI >=
0,9; va RMSEA =< 0,08. Tuy nhién, theo quan
diém gan day cua cac nha nghién ctru thi GFI
van c6 thé chap nhan duoc khi trong khoang
(0,8-0,9) [5].

3.3.2. Danh gia d¢ tin cdy, dp hoi tu, dp phin
biét

by tin cay cua thang do dugc danh gia
thong qua: hé s tin cay tong hop (composite
reliability) D¢ tin cdy téng hop trong CFA la
d6 tin cay cua tdp hop cac bién quan sat do
ludng mot khai niém, tiéu chuan CR > 0,7.

Thang do dat dugc gié tri hdi tu khi trung
binh phuong sai trich (average variance
extracted) > 0,5.

Gié tri phan biét ciing 1a mot tinh chit quan
trong cua do luong. Gia tri phan biét thé hién
cAp d6 phan biét cta cac khai niém do ludong
[16]. Giad tri phan biét dat dugc khi: MSV
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(maximum shared variance) < AVE, SRTAVE
(square root of average variance extracted) >
(inter construct correlation).

3.3.3. Két qua phin tich CFA véi cdc yéu to
trong mé hinh cdc yéu t6 tic dong dén niém
tin cua thanh nhién nong thon trong mua
hang truc tuyén

Dénh gia tinh don hudng cho thdy c6 Chi-
square = 153,288 véi  P-value < 0,05;
CMIN/df =< 3, GFI = 0,922 > 0,9, TLI =
0,942 > 0,9, CFI1 = 0,953 > 0,9; va RMSEA =
0,068 < 0,08, do vay tinh don hudéng dugc dam
bao, hay phuong phéap nay la phu hop.

Bing 4. Kiém dinh CFA

CR AVE MSV MaxR(H) SBC RISK
SBC 0.889 0.535 0.108 0.895 0.732%
RISK 0.875 0.542 0.108 0.888 -0.328%#** 0.7367

Chu thich: SBC: nhdn thirc chu quan, RISK: rui ro; CR:composite reliability;, AVE: average variance
extracted; MSV: maximum shared variance; 1: SRTAVE square root of AVE; ***p < 0,001
(can cw nguyén ban theo so liéu sau trich xuat phan mém xu ly)

Bang 4 phan tich cho thay tat ca cac gia tri
trong do lugng vé do hoi tu (Cr) @6 héi tu
(AVE), d6 phan biét (MSV, SRTAVE) déu
dam bao, do d6 cac bién tac dong dén Niém tin
duogc dua vao phan tich déu dam bao
3.4. Mé hinh céu triic SEM

Nghién ctru st dung phuong phap SEM dé
tién hanh hdi quy mé hinh céac yéu té tac dong
dén niém tin mua hang truc tuyén cta thanh

nién nong thon Viét Nam va dong thoi ciing
xem xét sy tac dong cua cac yéu to dén y dinh
cling nhu thai d¢ ctua thanh nién Viét Nam khu
vuc néng thon trong mua hang tryc tuyén. Bén
canh d6 nghién ctru ciing sir dung két hop véi
mo hinh cdu tric da nhom dé do ludng su tac
dong trong cac mo hinh trén theo cac dic diém
vé giéi tinh va thu nhdp, két qua phan tich
trong Bang 5.

Bang 5. Két qua gia tri hdi quy SEM

Phéan tich da nhom

DV v Téng quat
Nam Nir >5tr <5tr
PBC 301%* 266%F%  306%*  33]kEx gk
BELI RISK -376% % S565FRE U DTQRRE D3 Dwk A7) Rk
R 0.369 .580 274 247 418

Chii thich: SBC: nhdn thirc chii quan; RISK: riii ro; BELI: niém tin; R®: hé sé R-Square ciia mé hinh cdc
Yéu t6 tac dong dén niém tin; +: p < 0,1; *: p < 0,050; **: p < 0,010; ***: p < 0,001.
(can cw nguyén ban theo so liéu sau trich xuat phan mém xu ly)

3.4.1. Po lwong sw tic dong ciia cdc yéu to
dén niém tin mua hang

Déi véi md hinh tong quat (tat ca mau nghién
clru) sy tac dong cua tit ca cac bién déu cb y
nghia théng ké (p < 0,001). Hé s6 R2 = 0,369 c6
nghia 14 2 bién dwa vao mo hinh gia thich dwoc
36,9% su thay ddi cua bién niém tin. Bién nhan
thirc chtl quan c6 tac dong ciing chiéu véi niém tin,

trong khi d6 bién raii ro ¢6 tac dong nguoc chiéu.

Pbi voi md hinh cau trac da nhém thi mo
hinh wéc luong t6t hon v6i nhom 1a nam (58%)
hodc nhoém c6 thu nhip < 5tr (41,8%). Trong
khi d6 kha nang udc lugng cia nhom nir la
27,4%, nhom c6 thu nhap trén 5Str 1a 24,7%,
cac hé sb tac dong theo tirng nhom duoc thé
hién chi tiét trén Bang 5.
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Hinh 2. M6 hinh SEM

3.4.2. Kiém dinh @ tin cdy cdc wéc lwong ciia
mé hinh ly thuyét bang bootstrap

Nghién cuu nay st dung phuong phap
bootstrap véi sé lwong mau lip lai N = 300.
Két qua udc luong tir 300 miu duoc tinh trung

binh va so sanh véi mé hinh Iy thuyét dé xac
dinh d¢ chéch, sau do so sanh d chéch véi gia
tri t6i han (khi p = 0,05, khi miu tién dén vo
cung) diéu kién gia tri t61 han cua do chéch
tinh duoc < 1,96 (gia tri téi han khi p = 0,05).

Bang 6. Két qué kiém dinh bootstrap

Bién phu thudc Bién ddc 1ap SE SE-SE Mean Bias SE-Bias CR-P
PBC .083 .004 301 .000 .006 0.80
BELI
RISK .079 .004 -371 .004 .006 1.67

Chu thich: SBC: nhan thirc chu quan; RISK: rui ro; BELI: niém tin.
(Can cur nguyén ban theo so liéu sau trich xuat phan mém xu 1y)

Két qua kiém dinh cho thiy tit ca cac gia tri
ctia 36 chéch déu nho hon 1,96 (gié tri t6i han
v6i muc ¥ nghia 5%). Két qua wdc luong mod
hinh 1y thuyét va boostrap trong phan tich mé
hinh céu tric tuyén tinh (SEM) cho thiy céac
moi quan hé duoc gia thuyét trong mé hinh Iy
thuyét c6 muc y nghia p bién thién tir 0,000
dén 0,005 dat mirc ¥ nghia can thiét (¢ do tin
cay 95%). Hay nodi cach khac, mo hinh trén
wdc luong tot va phu hop véi tong thé.

4. KET LUAN

Nghién curu da chi ra nhan thuc chu quan co
tac dong cung chiéu v6i niém tin, trong khi d6
rui ro c6 tac dong nguoc chiéu. Cam nhén rai
ro c6 tac dong ti€u cuc dén niém tin cua khach
hang vao 1 trang web, néu khach hang nhan
thdy trang web/ctra hang truc tuyén c6 nhiéu
rtii ro thi niém tin ctia ho ddi véi trang web/ctra
hang nay s& khong tot. Ngoai ra két qua nghién
clru cho thiy rang, niém tin cua ngudi tiéu
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ding vao mot trang web/cira hang truc tuyén
lai phu thudc vao nhan thuc chu quan. Niém
tin cia nguoi tiéu dung vao mot trang web/ctra
hang tryc tuyén s& ting khi nguoi than, ban bé,
ddng nghiép ctia ho hoic cac phuong tién
thong tin dai ching danh gia t6t. T ddy, cac
nha kinh doanh s€ c6 hoach dinh chinh xac phat
huy yéu t6 1am ting niém tin tac dong tich cuc
dén ¥ dinh mua hang ciia nguoi dan noéng thon
gitip ich cho viéc ban hang truc tuyén ctia minh.

Han ché: Nghién ctru st dung mé hinh cau
truc da nhém dé phan tich do d6 dé co tinh
chinh xéc thi cdc nhom phai c6 mic dd phan
b dong déu (cac nhom c6 tan xuit >20%).
Hon nita nghién ctru nay dung phuong phap
khao sat truc tuyén do d6 cac cap do tudi chia
nhé theo yéu ciu cua dé bai sé khong dam bao
cho diéu kién phan tich bang cau triac da nhom
trong AMOS. Vay déy ciing 1a 1 han ché cua
nghién ctru, nhém tac gia s€ hudng vao nghién
ctru tiép theo.

Phit trién: trong nghién ciru ching toi dé
cap str dung giai phap an ninh mang dé gia
tang niém tin & khach hang thanh nién nong
thon Viét Nam trong thi truong thuong mai
dién tir, nham giup cac doanh nghiép phat trién
manh hon ¢ thi truong thuong mai dién tu
nong thon.
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Kinh té, Xi héi & Phit trién

EVALUATION OF FACTORS AFFECTING ONLINE SHOPPING
CONFIDENCE OF VIETNAMESE RURAL YOUTH

Dinh Tran Viet Hoang!, Tran Nho Quyet*"
'People’s Security University
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ABSTRACT

The authors put two factors into the research model: risk and subjective perception. The research sample was
collected through an online survey with rural youth in Hanoi who participated in online shopping (aged from 18
to 40 years old). After removing invalid votes, and collecting 304 qualified votes, the authors used the method
of structural equation modeling (SEM) to measure the impact of these factors on purchase confidence. Results:
the input variables all affect the trust variable, subjective perception has a positive impact on belief, while risk
has the opposite effect. From here, businesses will have an accurate plan to promote the factors that increase
trust, which have a positive impact on the purchase intention of rural people to help their online sales, and
minimize the factors that affect their sales. Risk factors negatively affect trust, as well as enhance subjective
perceptions to increase trust.

Keywords: Belief, risk, rural youth, subjective perception.
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