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SUMMARY

Rural E-commerce has performed as a new area to consider, primarily takes spontaneous nature and it does not
have an obvious orientation. As a result, rural E-commerce needs to select a suitable development model to form
the breakthrough premise for Vietnam’s agriculture. Moreover, the core goal of this model is to intensify
agricultural trading to build a modern agricultural product trading system (1 out of 3 new TAM NONG
ideological criteria). Along with the purpose to exploit the potential in rural areas, increase the farmers’ income
and improve the standard of living - a foundation to create a green, clean and beautiful environment, modernize
the agricultural economy; the research is also of great significance in the development of modern TAM NONG
policy with recent 4.0 technology in Vietnam. This research uses a cross-sectional descriptive method, aiming at
shedding light on the key factor for the development of rural E-commerce in Vietnam based on the 020 model,
including the ability to participate in E-commerce (age, gender, etc), living areas (rural, urban), academic level,
combining of cultural, rural, regional specialties in developing field-trip ecotourism, managing logistics. As a
result, our research aims to establish a new rural E-commerce combining 3 in 1: E-commerce O20 model, rural
specialties, together with rural educational experience.

Keywords: E-commerce O20, regional specialties, rural educational experience, Vietham rural E-commerce.

1. INTRODUCTION

Agriculture plays a vital role in many
economic sectors of Vietnam, from time-to-
time people have taken agriculture as a pre-
building and stabilizing the socio-economic
situation in Vietnam. These days, although
Vietnam is becoming more and more
developed, we cannot separate ourselves from
agriculture’s spreading  role.
Attending the conference to summarize the
agricultural industry 2020 in the context of the
COVID-19 epidemic, the Prime Minister of
Vietnam evaluated that in the context of
unprecedented difficulties, the agriculture
sector still contributes over 10 billion USD to
the trade surplus of our economy and
emphasized this was a successful year with
quite a few comprehensive bright points of the
industry. In difficult situations, the agricultural
industry shows a survival role in ensuring food
security and being important support for the
whole economy (Le et al., 2020).

enormous
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Not only are Vietnam's agricultural products
very diverse (4 seasons of farm produce), but its
regions also have quite a few specialties. The
addressed question here is how to bring the
products to domestic and worldwide
consumers, especially when the issue of the
Covid-19 epidemic can be prolonged remains
head-splitting.  Nevertheless, the recent
situation seizes a golden opportunity for the
agricultural sector to develop. Through the e-
commerce system, especially O20 for trading
agricultural products only (diversifying local
specialties) controlled by domestic laws, e-
business paves the way for the expansion of
agriculture.

According to the E-commerce index report
(2020), Vietnam has over 64 million internet
users which accounts for 66% of the total
population and there are 62 million social
network users with over 143 million mobile
subscribers (Vietnam’s E-commerce
Association, 2020).

Meanwhile, 80% of the total population has
still not accessed E-commerce, which left high
surplus growth. Based on this, E-commerce
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becomes a potential field to be boosted in
Vietnam. Many countries around the world that
have such developed agricultural economies
have always concentrated on the question:
Which criteria do rural E-commerce belong to
in the latest “Tam Nong” ideology? (Lin and
Wu, 2016). Known as a country with a
population of billions, China places much value
on food assurance, involved in subsistence
agriculture within the country. China avoids
being dependent on food sources outside the
country, which plays as the crux of stable
economic development through the years. The
two authors suggested one of the orientations in
the expansion of Tam Nong is to modernize the
business system during the period of
agricultural modernization (Lin and Wu, 2016).
“Developing and modernizing the economic
system” can be seen as the expansion of the
“rural E-commerce model” in selling farm
produce — a national strategy that China has
carried out to expand the rural economy
(Quang, 2020, VTV24).

E-commerce has been mentioned by quite a
few researchers in Vietnam as well as around
the world. Numerous researches were made
public through prestigious journals that have
much influence on E-commerce. Groves and
Darin (1999) have early broached the rapid
development of the Internet allowing
enterprises to have strong connections with
business operations and the market.
Furthermore, they also found out that the
Internet eliminates lots of traditional exchange
processes to increase productivity and profits as
well as potential benefits of entrepreneurs in
rural areas including accessing products’
information, managing purchasing effectively,
decreasing distribution cost, etc (Groves and
Darin, 1999).

Through investigating the developing
situation of agricultural products E-commerce of
Son Tay Province (China), not only
opportunities and threats but also strategies have
been analyzed and brought forward to foster
agricultural 020 model (Han and Bai, 2016).

From the business perspective combining the
experience of consuming agricultural O20
domestically and abroad; through analyzing the
actual situation and the existence of consuming
agricultural specialties 020, Co District, Son
Tay  Province proposed corresponding
strategies. Eventually, the two authors
suggested that the development of other rural
areas in China should consider the experience
on the usage of the O20 model in purchasing
agricultural specialties in Co District, Son Tay
province as a telling example before applying in
specific places (Liu, 2017).

Recently, Chen has researched deeply into
logistic development strategies for agricultural
fresh produce in Quang Tay based on the E-
commerce 020 model to find out suitable
strategies for smooth circulation of those
products (Chen, 2021).

Guo and Zhou from Hebei University of
Economics and Business had a post on Journal
of Science discussion and Inheritance to analyze
the development of rural E-commerce model in
Hebei Province then concluded combining rural
model, co-operative, E-commerce, the
marketization of the E-commerce O20 model’s
core (Guo and Zhou, 2021).

Along with the growth of rural E-commerce,
apart from agricultural regional products and E-
commerce O20 model, the experience of rural
tourism plays such a necessary role, especially
focus on fresh and idyllic natural scenery,
accompanied by the rural stories, legends,
folktales that are traditionally stored, and
ancient relics, etc are recently headline-
grabbing. Those features are regarded as
specific highlights with the uniqueness that only
appear in Vietnam’s countryside — a small
country with a long history of preserving its
territory, against the invaders and taking
agriculture as the major sector to develop the
economy.

Ma et al., have mentioned the value of rural
traditional cultures and based on this to produce
traditional tangible and intangible products then
attract tourists to develop the rural regional
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economy (Ma et al., 2021).

Shi selected the inheritance model and
digitalization to revitalize the rural economy.
Optimizing the rural inheritance model,
associating to local Government to promote
specialties and rural ecotourism then impulse
local economy (Shi, 2020).

According to the assessment on the Internet
about rural tourism based on the resource
control foundation, the researchers mentioned
the most efficient usage of farmland to organize
rural tourism’s resources (Jiang et al., 2021).

From previous discrete researches, we
combine quite a few factors to establish a rural
E-commerce model towards developing the
rural economy with multi-income sources based
on progressive and modern “Tam Nong”
ideology. This ideology is suitable to the
available natural conditions in Vietnam’s
countryside based on the E-commerce O20
model, rural regional specialties, and rural
educational experience.

2. Data and research method
2.1. Data

The research subjects are Vietnamese people
all over the country, who utilize E-commerce,
regardless of gender, age, educational
background, or region. We submitted a random
survey of 700 people in the period of one year
from December 2019 to December 2020. There
were over 500 samples, however, after being
selected, 436 papers were qualified enough to
be collected.

The design of the questionnaire concentrates
on the willingness to use E-commerce and the
factors influencing this behavior. The questions
were consulted by experts and then we
conducted a test survey to ensure that its content
and words are suitable for the goals as well as
the examined subjects.

2.2. Research method

To generally evaluate whether in the
combination of O20 E-commerce mode,
agricultural specialties, and rural educational
experience potential factors are promoting the
development of rural E-commerce or not, we

use the cross-sectional method on each group of
factors to analyze and evaluate. The frequency
and quantity table, which describes the
characteristics, situations, or the level of
evaluation and comment, reveals the percentage
that each type of component characteristic
makes up for in the study sample.

Inferential statistics, which analyzes the
relationship among qualitative variables, was
used in this study as Chi-Square (ratio
comparison). The Chi-square test belongs to a
family of widely used statistical hypothesis
testing methods to analyze the influences of one
variable on another (qualitative variable).

Wau Linlin and Wu Zhong are the two authors
applying the Chi-square method in the process
of acquiring knowledge (Wu and Wu, 2009).

The authors mentioned a modified Chi-
square used specifically for multifactorial data
analysis (Mahieu Benjamin et al., 2021).

The problem of creating a statistical model
that suits the examined data to test how well the
model reflects the data, and how close the
observed values to those expected in the fitted
model can be solved by a statistical test — Chi-
square Goodness of Fit Test (Chi-Square
Goodness of Fit Test, 2021).

Quite a few authors have used this method or
have improved it to study different topics.
Therefore, based on the reference to some of the
mentioned studies, we suggested the following
hypotheses:

The given hypothesis:

HO: No relationships among groups (no
difference in percentage);

HI1: There are relationships among groups
(There are differences in ratio among the groups).

If the sig in the table < 0.05, HO is rejected,
which means there is a difference in the
proportion (relationship) among the groups.

Chi-square formula:

x: -x=rr 0

E
In which:
E is the expectation, O is the observed value,
HO is rejected when:
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Xe =X (edf) 2)
a is the level of significance, df is the degree
of freedom = the number of groups — 1.

3. RESULTS AND DISCUSSION
3.1. Analyzing the relationship among age,
gender, education, living area, and the
willingness of using E-commerce

Table 1. Statistics of survey subjects according to the degree of willingness to join the transactions

Q1. Are you ready to join the E-commerce transaction?

Not really Ready Pearson Chi-Square Tests
Mal Quantity 33 186
ale
Q2. Gend Ratio % 15.1% 84.9% Chi-square  2.403
. Gender
Femal Quantity 22 195 df 1
ma
emate Ratio % 10.1% 89.9% Sig. 121
More than 50 Quantity 11 40
Ratio % 21.6% 78.4% Chi-square  5.346
Q3. Age From 18 to 30 Quantity 35 244 df 2
' Ratio % 12.5% 87.5% Sig. .069
antit 9 97
From 31 to 50 Qu. Y
Ratio % 8.5% 91.5%
Quantity 9 44
Secondary school - -
Ratio % 17.0% 83.0% Chi-square  8.596
Quantity 26 197 df 5
Bachelor - -
Ratio % 11.3% 88.7% Sig. 1260
Vocational Quantity 9 55
Q4. Education training and ;
college Ratio % 14.1% 85.9%
tit 9 65
High school Quén Y
Ratio % 12.2% 87.8%
antit 2 20
Postgraduate Qu - Y
Ratio % 9.1% 90.9%
City center — Quantity 24 235 Chi-square  6.488
Q61. Living and developedtowns  Ratio % 9.3% 90.7% df 1
Working area Rural’ coastal’ or Quantity 31 146 Slg .01 1*
mountainous areas Ratio % 17.5% 82.5%

As shown in table 1, the results in the table
illustrate that only the relationship between the
living and working area and the readiness of
customers is statistically significant (sig = 0.001
< 5% significance level), which means about
235 people are ready to use the service,
equivalent to 90.7% urban dwellers while those
figure in the countryside is 82%. In other words,
people living in towns tend to have a higher
level of participation.

For other examined pairs, such as gender,
age, education, no statistical significance was
found in the relation to willingness or
unwillingness.

The two factors living and working areas are
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significant for the development of rural E-
commerce in Vietnam. It is said that the more
convenient environmental conditions, the more
favorably the E-commerce can develop.
According to the data on Vietnam's E-
commerce white paper, cities and developed
areas witness more flourishing E-commerce
development, as well as greater investment,
which coincides with the data of Vietnam's E-
commerce White Paper, reported in 2020
(Vietnam E-commerce White Paper, 2020).
3.2. Analyzing the relationship between the
living area and the forms of purchasing local
agricultural products
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Table 2. Describe the forms of local specialty sales

Qo61. Living and working areas

City center - Rural, coastal, or
developed towns  mountainous areas
Count 165 135
Q6. Using a reputable E-commerce NOtyet — = 5 —=>—0" 76.3%
exchange guaranteed by the government Count 94 42
in t fE- 1
in terms of E-commerce law Yes Column N %  36.3% 23.7%
Limited Count 90 62
Column N %  34.7% 35.0%
Q7. Using social media (Zalo, neyer ~ O 47 40
Facebook...) to purchase rural specialties Column N % 18.1% 22.6%
Count 122 75
Always
Column N % 47.1% 42.4%
Count 103 58
Rarely
08 Column N %  39.8% 32.8%
Purchasing agricultural products directly Never Count 18 12
in markets, supermarkets, self-opened Column N % 6.9% 6.8%
stores... Count 138 107
oun
Always
Column N % 53.3% 60.5%
v Count 127 135
es
Q9. . Column N %  49.0% 76.3%
Using self-sufficient products at homes
(autarky) No Count 132 42
Column N % 51.0% 23.7%
v Count 49 33
Q11. Owning online kiosks on rural E- Y¢S Column N %  18.9% 18.6%
commerce exchanges guaranteed by
governments No Count 210 144
Column N % 81.1% 81.4%

As shown in table 2, after combining the
hypothesis test table with the description table,
we find out that there is a statistically significant
relationship between Using a reputable E-

government in terms of E-commerce law (Q.6)
and the living areas. At the same time, the
figures reveal that the rate of online trading use
in urban areas is 36.3%, which is 23.7% higher

commerce exchange

guaranteed by the

than those living in the countryside.

Table 3. Test the relationship of living and working areas

Pearson Chi-Square Tests

Chi-square 7.734
Q6. Using a reputable E-commerce exchange guaranteed daf )
by the government in terms of E-commerce law

Sig. .005"

Chi-square 1.568
Q7. Using social media (Zalo, Facebook...) to purchase af 5
rural specialties

Sig. 457

Chi-square 2.362
Q8. Purchasing agricultural products directly in markets, af 5
supermarkets, self-opened stores...

Sig. .307
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Pearson Chi-Square Tests

Q9. Using self-sufficient products at homes (autarky)

Q11. Owning online kiosks on rural E-commerce
exchanges guaranteed by governments

As shown in tables 2, 3: Besides, another
meaningful relationship (p <0.001) between the
use of self-cultivated products and the living
areas is also found. The proportion of autarky in
rural areas is 76.3%, higher than that in the city,
reaching 49%.

The table also shows that there is not any link
among other indicators with living areas.

Feng mentioned the issue of popularizing the
rural Taobao, one of the biggest rural E-
commerce exchanges in China, which has
greatly contributed to the development of rural
economic development in recent years. This is
such a reputable E-commerce trading platform
that has a separate section for agricultural

Chi-square 32.524

df 1

Sig. .000"

Chi-square .005

df 1

Sig. .943
products (Feng, 2021).

The results showed that reputable 020
online exchanges, self-cultivated products exert
a considerable impact on the revitalization of
rural E-commerce in Vietnam.

3.3. Analyzing the relationship among
education, knowledge, and level of barcode

As shown in Tables 4 and 5, the results show
that the connection between educational level
and barcode issues has statistical significance
(sig is < 0.05, level of significance 5%). The
description also reveals that the higher the
education level increase, the greater the positive
options related to barcodes will become.

Table 4. Description of the relationship between education/region, knowledge and barcode

Q4. Education

Q61. Living and working

areas

Secondary

City center — City center —

High

City center —

Rural, coastal,

developed developed Postgraduate  developed or mountainous
school towns towns school towns areas
Never Count 36 103 39 32 5 103 112
Q21. Having Column N % 67.9%  46.2% 60.9% 43.2% 22.7% 39.8% 63.3%
scanned Alwavs Count 6 18 6 5 1 28 8
barcodes Y ColumnN% 11.3%  8.1% 9.4% 6.8% 4.5% 10.8% 4.5%
before Ever di dCount 11 102 19 37 16 128 57
Column N % 20.8%  45.7% 29.7% 50.0% 72.7% 49.4% 32.2%
Q22. No Count 49 143 40 53 9 156 138
Products are Column N % 92.5%  64.1% 62.5% 71.6% 40.9% 60.2% 78.0%
guaranteed Count 4 80 24 21 13 103 39
by the Yes
Column N % 7.5% 35.9% 37.5% 28.4% 59.1% 39.8% 22.0%
government
Q23. Having Have Count 32 113 26 23 9 123 80
ired th t
acquirec te 10U column N % 60.4%  50.7%  40.6%  31.1% 40.9%  47.5% 45.2%
knowledge known
about Count 21 110 38 51 13 136 97
, Have
customer’s
known ColumnN % 39.6%  49.3% 59.4% 68.9% 59.1% 52.5% 54.8%
benefits
Q24. Being No Count 35 107 31 28 9 114 96
promulgated Column N % 66.0%  48.0% 48.4% 37.8% 40.9% 44.0% 54.2%
by Yes Count 18 116 33 46 13 145 81
organizations Column N % 34.0%  52.0% 51.6% 62.2% 59.1% 56.0% 45.8%
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Q61. Living and working

Q4. Education
areas

S d City center — City center — High City center — Rural, coastal,
ecolil alry developed developed lig 1 Postgraduate  developed or mountainous
schoo towns towns schoo towns areas
Non-  Count 6 12 5 4 0 11 16
benefit Column N % 11.3%  5.4% 7.8% 54% 0.0% 4.2% 9.0%
Q25 Th Normal Count 23 39 19 11 3 49 46
bene.ﬁts oef benefit Column N % 43.4% 17.5% 29.7% 14.9% 13.6% 18.9% 26.0%
Very  Count 8 65 22 24 15 80 54
barcode reat
tracking lfieileﬁt Column N % 15.1%  29.1% 34.4% 32.4% 68.2% 30.9% 30.5%
Great Count 16 107 18 35 4 119 61
benefit Column N % 30.2%  48.0% 28.1% 47.3% 18.2% 45.9% 34.5%

Table 5. Relationship test (Pearson Chi-Square Tests)

Q4. Education Q61. Living and working

areas

Chi-square 25.554 24.169
Q21. Having scanned barcodes before df 8 2

Sig. 001" .000"

Chi-square 24.566 15.058
Q22. Products are guaranteed by the government  df 4 1

Sig. .000" .000"
Q23. Having acquired the knowledge about dth 1-Square ‘1‘3'897 '1222
customer’s benefits Sig. 008" 637

Chi-square 10.411 4.400
Q24. Being promulgated by organizations df 4 1

Sig. 034" 036"

Chi-square 46.541 9.675
Q25. The benefits of barcode tracking df 12 3

Sig. .000™ 022"

3.4. Analyze the relationship between region
and knowledge as well as the level of the
barcode

As shown in tables 4 and 5: The results
illustrate that living and working area has a
statistically significant relationship with the use
of barcodes, local products with barcodes, and
the popularization of barcodes’ knowledge as
well as its benefits. Those who live in towns or
developed areas stand a higher percentage of
positive choices than those living in the
countryside.

The three researchers Jun, Ping, and Ling in
the research on the food traceability system based
on the barcode tracking techniques emphasized
the benefits of customers when purchasing
agricultural products (Yang et al., 2014).

The results showed that to develop rural E-
commerce in Vietnam, it is necessary to speed

up the construction of barcodes for local
products. However, since education plays an
important role in the development of a clear
understanding of barcode issues, it is suggested
that strengthening the knowledge about
barcodes and their importance for Vietnamese
be vital. Additionally, we should encourage
rural residents to complete education with the
motto of learning, learning more, learn forever
to improve their education.
3.5. Evaluating the current situation in
combining local specialties and tourism,
educational experiences in  different
geographical regions

As shown in tables 6, 7: The results reveal
that the connection between the living and
working areas and the assessment of localities
with entertainment areas, study zones, modern
E-commerce zone, experience area has
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statistical significance with the level of
significance < 1% (p < 0.001). The developed
area contributes to increasing the higher
percentage of the above indicators as "yes" than
that of rural ones.

In this study, we add the experience of rural
education as a factor that exerts beneficial
influences on the development of rural E-
commerce. Along with the current trend, which
has the distinctive characteristics of Vietnam’s
countryside, the experience areas based on local
farm product, the local charming scenery, the
modern logistics, local specialties’
manufacturing process, traditional agricultural
culture with a local identity, rural scenic spots,

fairy tales about countryside’s products or
historical figures, which are considered as the
unique national identity during such a long
history of the war that no other countries are the
same. In our research, this can be regarded as an
innovative point in comparison to the previous
ones in building a model of rural E-commerce
in Vietnam. Therefore, it can be said to be one
of the most creative points that haven’t been
mentioned before. The combination is
integrated into the rural E-commerce trading
exchange to increase the belief of customers in
local products (Times International Education,
2019).

Table 6. Description of the combination of specialties, tourism, and experiences

Qo61. Living and working areas

City center —
developed towns

Rural, coastal, or
mountainous areas

v Count 129 46
es
Q35. Combination: [Local food Column N % 49.8% 26.0%
learning areas] N Count 130 131
0
Column N % 50.2% 74.0%
Count 181 86
Yes
Q35. Combination: [Entertainment Column N % 69.9% 48.6%
areas] N Count 78 91
0
Column N % 30.1% 51.4%
v Count 82 29
ot es
Q35. Combination: [Modern. .E— Column N % 31.7% 16.4%
commerce areas and logistics
experience] No Count 177 148
Column N % 68.3% 83.6%
Count 122 48
Yes S 5 5
Q35. [Local specialty packaging Column N % 47.1% 27.1%
experience areas] N Count 137 129
0
Column N % 52.9% 72.9%
Count 133 48
Yes
Q35. Combination: [Local Column N % S1.4% 27.1%
agricultural culture experience areas] N Count 126 129
0
Column N % 48.6% 72.9%
v Count 177 111
es
Q35. Combination: [the locality has Column N % 68.3% 62.7%
at least one scenic monument] Count 82 66
No
Column N % 31.7% 37.3%
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Table 7. Combining relationship test

Pearson Chi-Square Tests

Q61. Living and working areas

Chi-square 24.826
Q35. Combination: [Local food learning areas] df 1

Sig. .000"

Chi-square 20.090
Q35. Combination: [Entertainment areas] df 1

Sig. .000"

Chi-square 12.929
Q35. Combination: [Modern E-commerce areas and I 1
logistics experience]

Sig. .000"

Chi-square 17.655
Q35. [Local specialty packaging experience areas] df 1

Sig. .000"

Chi-square 25.430
Q35. Combination: [Local agricultural culture experience af 1
areas|

Sig. .000"

Chi-square 1.485
Q35. Combination: [the locality has at least one scenic af 1
monument]

Sig. 223

3.6. Evaluating the relationship between
Vietnam’s rural E-commerce model and the
regional ones.

As shown in Tables 8, 9: The results
illustrate that the connection between reviews of
E-commerce models such as the E-commerce
community, the appearance of supermarket
chains within 100 m — 1 km, and living areas.
Urban areas and developed towns witness a
higher rate than others.

Zhou and Hu mentioned the development of
the 020 E-commerce model in purchasing
agricultural products of Chau Son, and the
statistic shows that 95% of those products are
consumed from online transactions, 90% of
payments are made virtually... Hence, they
proposed to develop Chau Son rural E-
commerce (Zhou and Hu, 2020).

Chen and Guang in their research on the
same topics but Anhui pointed out that one of
the basic factors that make the foundation for E-
commerce here is the selection of a suitable

JOURNAL OF FORESTRY SCIENCE AND TECHNOLOGY NO. 13 (2022)

model (Chen and Guang, 2019).

The Chinese researchers in their study in
2016 mentioned that the development of mobile
E-commerce for fresh agricultural products
based on the O20 E-commerce model (Jiao,
2016).

From the results obtained, we choose the
020 E-commerce model as the basis for
Vietnamese rural E-commerce with a chain of
convenient supermarkets to provide products
and exchange for trading in rural E-commerce
only.

The analysis illustrates the imbalance of
rural E-commerce in Vietnam is the gap
between urban and rural areas’ economic level,
so it is necessary to promote the development of
E-commerce cooperatives in rural localities
(especially those with specialties), strengthen
the expansion of delivery locations (chains of
supermarkets) within a radius of 100 m to 1 km
in densely-populated areas.
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Table 8. Ratio description between E-commerce model and regional ones

Q61. Living and working areas

City center - Rural, coastal, or
developed towns mountainous areas
Yes Count 118 51
Q36. There are branches Column N % 45.6% 28.8%
of local specialty stores. No Count 141 126
Column N % 54.4% 71.2%
Yes Count 81 39
Q37. Branches within Column N % 31.3% 22.0%
100 meters and 1 kilometer o Count 178 138
Column N % 68.7% 78.0%
Some local products Count 192 136
Q38. The diverse Column N % 74.1% 76.8%
connection of local specialties Products from all Count 67 41
over the country Column N % 25.9% 23.2%
. Count 111 45
Sii‘rf;gi:‘zommumty Yes Column N % 42.9% 25.4%
e Count 148 132
in Vietnam No
Column N % 57.1% 74.6%

Table 9. Relationship test

Pearson Chi-Square Tests

Q61. Living and working areas

Chi-square 12.422
Q36. There are branches of local specialty stores df 1

Sig. .000"

Chi-square 4.500
Q37. Branches within 100 meters and 1 kilometer df 1

Sig. .034"

Chi-square 413
Q38. The diverse connection of local specialties. df 1

Sig. 521

Chi-square 13.907
Q39. Build up E-commerce community in Vietnam df 1

Sig. .000"

4. CONCLUSION AND RECOMMENDATIONS
The region, age, qualifications, certificates,
talents, logistics, barcode traceability, diversity

of local agricultural specialties, the usage of

social networks, means of payment, the
prestigious exchange has been ensured by legal
law, combined with rural tourism experiences,
etc. exert impact on the development of local
products. It can be seen that these analyses have
firmly supported us to continue developing our
research towards the E-commerce O20 model
as the core for Vietnam rural E-commerce one.

In there, taking advantage of Vietnam's diverse
rural specialties and fostering rural educational
experience locally help increase income for the
rural economy and boost customers’ trust in the
product on the E-commerce platform. There are
some proposals we would like to bring about to
expand Vietnam rural E-commerce based on the
E-commerce O20 model, rural agricultural
specialties, and educational experience as
below:

1) Giving impetus to the development of
rural  prestigious E-commerce platform,
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establish E-commerce co-operative with an aim
to receiving the insurance, support from the
Government about infrastructure, law, etc, as
well as training E-commerce talents based on E-
commerce O20. Consumers also need to be
protected while using E-comm so so the
regulation under the law should be enacted. Last
but not least, the consumers are encouraged to
use prestigious and orthodox E-commerce
platforms.

2) Establish logistics management system
as well as professional staff with closet
agricultural markets, convenience store chains
to the customers’ private houses. The
agricultural  delivery places should be
residential neighborhoods, apartment buildings,
co-operatives, near public offices, etc.
Furthermore, the traffic system needs to be
stepped up, exclusive lanes for delivery also
need to be built to bring agricultural products to
consumers as soon as possible. We also can
consult the logistics solution of 100m, the last
mile of Chinese and International E-commerce.

3) All diverse specialties of each region
must be authorized to label and attach barcode
traceability. The local Government supports and
manages barcode as well as manufacturing
processes following rigorous standards by the
legal system.

4) Hastening the establishment of banks’
electronic payment applications with the
assurance of a national legal system.

5) In parallel, establishing manufacturing
zones for regional specialties will be places for
the educational experience system which is
inherent in local identity, specialties. In
addition, educational stories will also be built to
educate people about the cultures.

6) Proposing strategies for E-commerce
ruralization, consulting experiences from rural
Taobao, rural Jingdong, etc of Chinese rural E-
commerce.
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ANH HUONG CUA SU KET HQOP MO HINH 020, SAN PHAM
VUNG MIEN VA TRAI NGHIEM GIAO DUC PEN SU PHAT TRIEN
THUONG MAI PIEN TU NONG THON VIET NAM

Tran Nho Quyét!, Guang Ji Tong', Nguyén Thi Thanh Hién?"

"Triecong Pai hoc Lam nghiép Péng Bac Trung Quoc

2Truong Dai hoc Lam nghiép Viét Nam

TOM TAT

Thuong mai dién tir ndng thon da hoat dong nhu mdt linh vyc méi cAn xem xét, chu yéu mang tinh chét tu phat
va khong c6 dinh hudng rd rang. Do d6, TMDT néng thon can Iya chon mo hinh phat trién phi hop dé tao tién
dé dot pha cho nén nong nghiep Viét Nam. Hon nira, muyc tiéu c6t 16i ciia mé hinh nay 14 ting cudng budn ban
néng san dé xay dung hé théng kinh doanh néng san hién dai (1 trong 3 tiéu chi méi cua tu tuéng TAM NONG)
Cung v6i muyc dich khai thac tiém niang ¢ néng thon, ning cao thu nhap cho nong déan va nang cao mic sbng -
nén tang dé tao moi truong xanh, sach, dep, hién dai hoa nén kinh té ndng nghi¢p; nghién ctru ciling c6 y nghia
quan trong trong viéc xay dung chinh sich TAM NONG hién dai v6i cong nghé 4.0 gin day & Viét Nam. Nghién
ciru ndy su dung phuong phdp mo ta cét ngang, nham lam sang to yéu t then chét d6i voi su phat trién cua
Thurong mai dién tir nong thon & Viét Nam dya trén mo hinh 020, bao gém kha nang tham gia Thuong mai dién
tor (d6 tudi, gidi tinh...), khu vyc sinh séng (n6ng thon, thanh thi), trinh d6 hoc vén, két hop van hoa, nong thon,
dac san vung mién trong phat trién du lich sinh thai da ngoai, quan ly hau can. Do d6, nghién ctru ctia chung t6i
nhim muyc dich thiét 1ap mot Thuong mai dién ti ndng thén mai két hop 3 trong 1: M6 hinh Thuong mai dién tr
020, déc san ndng thon, cung vai trai nghiém gido duc nong thon.

Keywords: dic san ving mién, md hinh 020, TMPT néng thén Viét Nam, trai nghiém gido duc ndng théon.
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